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CONFIDENTIAL

Issuer ▪ Giunti Psychometrics Holding S.p.A. (the «Group» or «Giunti Psy»)

Existing Shareholders
▪ Psychometrics Holding S.r.l. (81%), Giunti Editore S.p.A. (12%), Cefeo Holding S.r.l. (4%), Holding Daniel S.r.l. (3%)

▪ Ordinary shares, 85% of share capital; Multiple voting rights shares,15% of share capital (10x voting rights)

Listing Venue ▪ Euronext Growth Milan

Deal Structure
▪ Up to Eu20mn capital raise

▪ Greenshoe (share sale) to be included (for up to 15% of global offer)

Selling Restrictions

▪ Institutional and professional investors in Europe; No distribution in US, Canada, Japan, Australia, South Africa 

▪ Investors other than the subjects, with methods such as to allow the Company to fall within the cases of inapplicability of the provisions 

regarding public offers of financial instruments pursuant to article 1, paragraph 4, letter d) of the EU Regulation 2017/1129 (i.e. order limit of 

minimum €100k)

IPO Bank ▪ Alantra Capital Markets: Euronext Growth Advisor, Global Coordinator and Bookrunner

INDICATIVE TERMS OF THE OFFER

Source: Management Elaboration
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GIUNTI PSYCHOMETRICS: PEOPLE SPEAKING TODAY

Source: Management Elaboration

ARTURO CERVERA

COO & CFO

Background

• 20+ years of experience in corporate finance and 

international management (Psychtech, BBVA)

• Extensive expertise in financial strategy, operations 

and business transformation

JOSE’ SALES GRADE

CEO

Background

• 10+ years of experience in consulting and 

international business development 

• Extensive experience in digital transformation and 

corporate strategy

PEOPLE SPEAKING TODAY (J AND A)
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TABLE OF CONTENTS

Source: Management Elaboration
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How we do it R&D, IT, Partnerships

V Competition Competitive landscape & positioning

Vision 2030 Vectors for Development & Why we are here (what we need money for)

Market description Which are our markets? What is happening today? What products the market is asking for?
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VI Our numbers Activity status, pricing, global structure, revenue & client growth, key partners, countries, financial figures, relevant KPI

VII Our Team Consolidate leadership in the psychometric space



3, 17, 90

50, 84, 204

213, 221, 
223

51, 65, 71

0, 112, 186

26, 159, 74

243, 246, 
255

193, 209, 
255

34 34 33

5

CONFIDENTIAL

Our Purpose

We develop scientific tools and training

to help people fulfill their potential

Our Vision

We are building the world's leading 

organization in mental health 

technology

Our Mission

To provide the best tools, training and 

services in psychology

#Integrity #Ambition #Humbleness

GIUNTI PSYCHOMETRICS: GLOBAL MENTAL HEALTH TECH COMPANY

Source: Management Elaboration

Vision 2030 Market Description What We Do How We Do It Competition Our Numbers Our Team
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A STRUCTURALLY 

UNDERSUPPLIED AND 

RAPIDLY GROWING 

MARKET
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THE WORLD IS WAKING UP TO MENTAL HEALTH 

Source: Management Elaboration; Diagnostic and Statistical Manual of Mental Disorders (DSM); World Health Organisation: “Mental Health Atlas”; Ipsos Global Health Survey (23 667 respondents up to 75yo, from 31 countries, 

surveyed July 26 – August 9, 2024) 

 

2000

2010

2023

YEAR

122%

33%

35,000

78,000

>117,000
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GROWING MENTAL HEALTH DISORDERS DISCOVERY

1952 1980 20131968

109
298

265182

The timeline shows the rise in DSM-recognized mental disorders since 1952, 

reflecting expanding diagnostics and growing clinical demands

2020

777k 2022

854k 2023

Post-COVID, Italy has 

seen a sharp increase 

in mental health cases 

(+10% YoY ’22-’23)

In Brazil, from 1H 2023 to 1H 2025, mental health 

interventions increased by 22%, reflecting strong 

growth in demand and system capacity, supported by 

a ~45% increase in public funding for the mental health 

spending between 2022 and 2024

R$ 2.3bn

THIS IS RESULTING IN THE NUMBER OF PSYCHOLOGISTS 

CONTINUES TO GROW BOTH IN DEVELOPED AND 

DEVELOPING COUNTRIES

# mental health 
interventions (k)

INCREASE IN # OF MENTAL DISORDERS

The mental health sector is rapidly growing in the post-COVID era, emerging as a highly resilient play in an AI-driven and macro-uncertain environment.

Expansion in the number of behavioral and mental disorders, due to the increasing attention to mental diseases and a steadily growing 

number of psychologists in key areas where the group operates are behind business acceleration

Diagnostic and Statistical Manual of Mental Disorders (DSM)

POLICYMAKERS 

INDICATIONS ON % TO BE 

INVESTED IN MENTAL 

HEALTH ARE MUCH HIGHER 

THAN CURRENT 

ALLOCATIONS

STEFANO
Analisi dei trend in crescita (Semrush, Google Trends), analisi qualitativa della concorrenza, analisi della letteratura 
scientifica per identificare strumenti e tecniche emergenti, AGENAS, CNOP, . AI Agents che fanno scraping 
settimanale delle info dai competitors (in test e operativo in qualche settimana). 

CAGR atteso +10% annuo
Jordi (Education)
KAM local market estimations + assumptions by official public number of students and % of students completing 
psicopedagogical test
Chiara
Italia.
Le fonti chiave sono il Ministero della Salute e l’Istat, e in particolare il Rapporto salute mentale. I dati più recenti 
indicano 854.040 soggetti assistiti dai servizi di salute mentale; il nuovo Piano di azioni nazionale per la salute 
mentale 2025-2030 segnala una spinta esplicita verso presa in carico precoce, e attenzione agli adolescenti. 
Brasile.
Per il Clinical, la fonte più importante è il Ministério da Saúde: nel primo semestre 2025 il SUS ha registrato 192 
mila in salute mentale, +20% rispetto allo stesso periodo del 2023; il finanziamento della RAPS è passato da R$ 1,6 
miliardi nel 2022 a R$ 2,25 miliardi nel 2024, con più di 6,2 mila servizi attivi. 
+ Stime dei KAM in europa
CAGR atteso +6-8% annuo

1. Sviluppo dell’offerta (Prodotti e Formazione)
•Crescita della domanda di: 

• Master, diplomati e post-titoli 
• Corsi di certificazione e accreditamento professionale (CPD) 
• Micro-learning e formazione continua 

•Forte bisogno di: 
• Formazione pratica sull’utilizzo di strumenti e metodologie 
• Certificazioni tracciabili e riconosciute (anche con università) 

•Evoluzione verso offerte integrate: 
• Strumenti + formazione + certificazione + supporto all’implementazione 

2. Segmentazione dell’offerta commerciale
Large Clients
•Programmi formativi su misura co-progettati con le istituzioni 
•Diplomati/post-titoli con doppia certificazione 
•Sistemi di accreditamento CPD con tracciabilità individuale 
•Reportistica di impatto formativo (audit-ready) 
Medium Clients
•Pacchetti di licenze di gruppo (≥5 utenti) con scontistica scalare 
•Offerta basata su portfolio esistente (no sviluppo ad hoc) 
•Formazione sincrona di gruppo con certificazione finale 
•Accesso condiviso a diplomati online + sessioni di follow-up 
•Certificazione istituzionale personalizzata 
•Portale admin per monitoraggio e onboarding
Long Tail
•Catalogo standard: 

• Corsi asincroni e sincroni 
• Diplomati e post-titoli ad alto valore 
• Accreditamenti ufficiali 
• Congressi e sessioni magistrali 

3. Partnership e Accordi
•Sviluppo di: 

• Formazioni custom per enti, associazioni e istituzioni 
• Partnership strategiche per ampliare il portafoglio 

•Leve chiave: 
• Espansione inorganica 
• Accesso accelerato a nuovi mercati 

4. Driver istituzionali e normativi
•Introduzione di nuove figure professionali: 

• Psicologo scolastico 
• Psicologo di base 

•Impatto: 
• Nuova domanda strutturale di formazione e certificazione 

5. Trend tecnologici (Platformization)
•Digitalizzazione e integrazione in piattaforma (pubblico e privato) 
•Introduzione di AI per: 

• Raccomandazione e supporto decisionale 
• Miglioramento di efficienza e qualità del servizio 

•Evoluzione dei modelli di business: 
• Modelli ricorrenti (es. pay per student/year) 

•Piattaforme orientate a: 
• Risultati educativi 
• Inclusione e orientamento 
• Sviluppo del talento e benessere 

6. Evoluzione del mercato clinico
•Driver principali: 

• Integrazione digitale e uso dell’AI 
• Offerte bundled (strumenti + formazione + certificazione) 
• Aggiornamento continuo del catalogo con strumenti validati 
• Valorizzazione dei dati dei pazienti: 

• Screening, assessment e monitoraggio longitudinali 
• Supporto alla diagnosi e intervento 

7. Evoluzione del mercato Talent (HR)
•Crescita guidata da: 

• Decision making data-driven nei processi HR 
• Soluzioni digitali end-to-end (assessment → formazione → certificazione) 

•Focus su settori ad alta criticità/regolamentazione: 
• Difesa, forze armate, sicurezza, emergenze, trasporti, energia 

•Valore chiave: 
• Supporto decisionale in contesti ad alta affidabilità e complessità operativa 

8. Visione piattaforma end-to-end
•Sviluppo di ecosistemi integrati per professionisti: 

• Acquisizione pazienti 
• Screening e assessment 
• Supporto diagnostico e interpretativo 
• Supporto all’intervento 
• Fatturazione 
• Formazione continua

Lato prodotti lo sviluppo della richiesta di Master, corsi di certificazione, corsi di micro-learning. Lato istituzioni le riforme sull’introduzione di figure professionali nuove come lo psicologo scolastico e lo psicologo di base. Lato 
accordi, la possibilità di stringere partnership e creare formazioni ad hoc destinate a enti e associazioni.

DT: Los psicologos tiene una necesidad de formación continuada y necesidad de acreditación práctica para usar instrumentos y metodología. 

DT: Large Clients. Programas de formación a medida diseñados con el equipo interno de la institución. Diplomados y Postítulos con doble certificación (GP+ institución). Acreditaciones CPD (Continuing Professional Development) con

trazabilidad individual por profesional. Reportería de impacto formativo para auditorías.

Medium: Paquetes de licencias grupales (mínimo 5) con descuento escalonado sobre el catálogo existente: no requiere desarrollo nuevo, sino empaquetamiento comercial del portafolio actual. Cursos sincrónicos grupales con sesión

de cierre/certificación conjunta. Diplomados online con acceso grupal y sesión sincrónica de seguimiento para el equipo. Certificado institucional con nombre de la organización. Portal de gestión para el administrador del centro

(seguimiento de avance del equipo). Onboarding. Sin necesidad de customización tecnológica.

Long Tail :  Portfolio de cursos activos. Asincrónicos y  Sincrónicos en vivo . Diplomados y Postítulos como productos de especialización y mayor valor. Acreditaciones con reconocimiento oficial por Universidades. Congresos y Sesiones 

Magistrales 

Jordi (Education)

Private sector – “Platformization”: digitalization and integration of AI-powered recommendation and assistance features. This allows new business models (pay per student/year)

DT: Plataformas que impacten en resultados, inclusión, orientación , desarrollo de talento y bienestar de los alumnos

Private and public sector – Bundled offer that includes training and certification

Chiara (clinica)

I principali driver di crescita del mercato clinico saranno riconducibili a tre direttrici convergenti. In primo luogo, il settore evolverà verso una crescente digitalizzazione e integrazione in piattaforma (platformization), sia nel pubblico 
sia nel privato, con l’introduzione di funzionalità di supporto e raccomandazione basate sull’intelligenza artificiale, che miglioreranno l’efficienza, la qualità del servizio e la continuità della relazione con il cliente, favorendo anche 
modelli commerciali più ricorrenti. In secondo luogo, aumenterà la domanda di offerte integrate, nelle quali gli strumenti clinici saranno proposti insieme a formazione, certificazione e supporto all’implementazione, rispondendo al 
bisogno di standardizzazione, corretto utilizzo degli strumenti e aggiornamento professionale continuo. Infine, un ulteriore fattore di crescita sarà rappresentato dal costante aggiornamento del catalogo con nuovi strumenti di 
riferimento, riconosciuti dalla comunità scientifica e dai professionisti, che rafforzeranno il posizionamento competitivo del gruppo. Altro driver è costituito dalla crescente disponibilità e valorizzazione dei dati dei pazienti, favorendo 
l’adozione dei test e della piattaforma in grado di supportare valutazione, monitoraggio e programmazione degli interventi attraverso informazioni strutturate, comparabili e utilizzabili nel tempo.

Chiara (Talent)

La crescita del mercato Talent sarà trainata dal crescente decision making basato sui dati nei processi HR, dalla diffusione di soluzioni digitali integrate lungo l’intero ciclo di gestione delle persone e dalla domanda di soluzioni che 
coprano dall’assessment alla certificazione delle competenze, passando per la formazione. 

DT: Soluciones de nicho para Sectores regulados o de alto riesgo: Defensa, fuerzas armadas, policía, emergencias , protección civil , transporte, movilidad, seguridad, energía, infraestructuras, etc. Ayuda en la tomar decisiones en 
procesos donde el volumen, la fiabilidad , seguridad y capacidad de ejecución institucional importan mucho .

DT: añadiría expansión inorgánica y acuerdos para acelerar acceso a mercados y generar más portfolio. Plataformas para cubrir las necesidades end to end de los profesionales (captación de pacientes, scrining, assessment, ayuda 
en la interpretación y el diagnóstico, ayuda a la intervención, facturación, formación, etc.

NELL’ANALYST DARE PIU COLORE
QUI AGGIUNGERE CHE SIAMO IN MERCATI 

CON Più CHRESCIT, SNAPSHOT SU LATIN 
AMERICA ED EST EUROPA

#1 MOST CITED HEALTH CONCERN

Mental health has overtaken cancer as the world's most cited health concern in 

a global Ipsos survey, signaling a fundamental shift in public awareness and 

demand

45%

38%

31%

26%

21%

19%

16%

16%

12%

11%

9%

3%

3%

2%

Mental Health

Cancer

Stress

Obesity

Drug Abuse

Diabetes

Heart disease

Alcohol abuse

Smoking

COVID-19

Dementia

Sexually transmitted disease

Hospital superbugs

Other

Vision 2030 Market Description What We Do How We Do It Competition Our Numbers Our Team
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THE WORLD IS WAKING UP TO MENTAL HEALTH 

Source: Management Elaboration; Global Burden of Disease Study 2023 (GBD 2023) Results; World Health Organisation: “Mental Health Atlas”; Zanichelli; Science Direct: “Global, regional and national burden of anxiety and 

depression disorders”; Ministério da Saùde
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2020

777k 2022

854k 2023

Post-COVID, Italy has 

seen a sharp increase 

in mental health cases 

(+10% YoY ’22-’23)

In Brazil, from 1H 2023 to 1H 2025, mental health 

interventions increased by 22%, reflecting strong 

growth in demand and system capacity, supported by 

a ~45% increase in public funding for the mental health 

spending between 2022 and 2024

R$ 2.3bn

THIS IS RESULTING IN THE NUMBER OF PSYCHOLOGISTS 

CONTINUES TO GROW BOTH IN DEVELOPED AND 

DEVELOPING COUNTRIES

# mental health 
interventions (k)

The mental health sector is rapidly growing in the post-COVID era, emerging as a highly resilient play in an AI-driven and macro-uncertain environment.

Expansion in the number of behavioral and mental disorders, due to the increasing attention to mental diseases and a steadily growing 

number of psychologists in key areas where the group operates are behind business acceleration

POLICYMAKERS 

INDICATIONS ON % TO BE 

INVESTED IN MENTAL 

HEALTH ARE MUCH HIGHER 

THAN CURRENT 

ALLOCATIONS

STEFANO
Analisi dei trend in crescita (Semrush, Google Trends), analisi qualitativa della concorrenza, analisi della letteratura 
scientifica per identificare strumenti e tecniche emergenti, AGENAS, CNOP, . AI Agents che fanno scraping 
settimanale delle info dai competitors (in test e operativo in qualche settimana). 

CAGR atteso +10% annuo
Jordi (Education)
KAM local market estimations + assumptions by official public number of students and % of students completing 
psicopedagogical test
Chiara
Italia.
Le fonti chiave sono il Ministero della Salute e l’Istat, e in particolare il Rapporto salute mentale. I dati più recenti 
indicano 854.040 soggetti assistiti dai servizi di salute mentale; il nuovo Piano di azioni nazionale per la salute 
mentale 2025-2030 segnala una spinta esplicita verso presa in carico precoce, e attenzione agli adolescenti. 
Brasile.
Per il Clinical, la fonte più importante è il Ministério da Saúde: nel primo semestre 2025 il SUS ha registrato 192 
mila in salute mentale, +20% rispetto allo stesso periodo del 2023; il finanziamento della RAPS è passato da R$ 1,6 
miliardi nel 2022 a R$ 2,25 miliardi nel 2024, con più di 6,2 mila servizi attivi. 
+ Stime dei KAM in europa
CAGR atteso +6-8% annuo

1. Sviluppo dell’offerta (Prodotti e Formazione)
•Crescita della domanda di: 

• Master, diplomati e post-titoli 
• Corsi di certificazione e accreditamento professionale (CPD) 
• Micro-learning e formazione continua 

•Forte bisogno di: 
• Formazione pratica sull’utilizzo di strumenti e metodologie 
• Certificazioni tracciabili e riconosciute (anche con università) 

•Evoluzione verso offerte integrate: 
• Strumenti + formazione + certificazione + supporto all’implementazione 

2. Segmentazione dell’offerta commerciale
Large Clients
•Programmi formativi su misura co-progettati con le istituzioni 
•Diplomati/post-titoli con doppia certificazione 
•Sistemi di accreditamento CPD con tracciabilità individuale 
•Reportistica di impatto formativo (audit-ready) 
Medium Clients
•Pacchetti di licenze di gruppo (≥5 utenti) con scontistica scalare 
•Offerta basata su portfolio esistente (no sviluppo ad hoc) 
•Formazione sincrona di gruppo con certificazione finale 
•Accesso condiviso a diplomati online + sessioni di follow-up 
•Certificazione istituzionale personalizzata 
•Portale admin per monitoraggio e onboarding
Long Tail
•Catalogo standard: 

• Corsi asincroni e sincroni 
• Diplomati e post-titoli ad alto valore 
• Accreditamenti ufficiali 
• Congressi e sessioni magistrali 

3. Partnership e Accordi
•Sviluppo di: 

• Formazioni custom per enti, associazioni e istituzioni 
• Partnership strategiche per ampliare il portafoglio 

•Leve chiave: 
• Espansione inorganica 
• Accesso accelerato a nuovi mercati 

4. Driver istituzionali e normativi
•Introduzione di nuove figure professionali: 

• Psicologo scolastico 
• Psicologo di base 

•Impatto: 
• Nuova domanda strutturale di formazione e certificazione 

5. Trend tecnologici (Platformization)
•Digitalizzazione e integrazione in piattaforma (pubblico e privato) 
•Introduzione di AI per: 

• Raccomandazione e supporto decisionale 
• Miglioramento di efficienza e qualità del servizio 

•Evoluzione dei modelli di business: 
• Modelli ricorrenti (es. pay per student/year) 

•Piattaforme orientate a: 
• Risultati educativi 
• Inclusione e orientamento 
• Sviluppo del talento e benessere 

6. Evoluzione del mercato clinico
•Driver principali: 

• Integrazione digitale e uso dell’AI 
• Offerte bundled (strumenti + formazione + certificazione) 
• Aggiornamento continuo del catalogo con strumenti validati 
• Valorizzazione dei dati dei pazienti: 

• Screening, assessment e monitoraggio longitudinali 
• Supporto alla diagnosi e intervento 

7. Evoluzione del mercato Talent (HR)
•Crescita guidata da: 

• Decision making data-driven nei processi HR 
• Soluzioni digitali end-to-end (assessment → formazione → certificazione) 

•Focus su settori ad alta criticità/regolamentazione: 
• Difesa, forze armate, sicurezza, emergenze, trasporti, energia 

•Valore chiave: 
• Supporto decisionale in contesti ad alta affidabilità e complessità operativa 

8. Visione piattaforma end-to-end
•Sviluppo di ecosistemi integrati per professionisti: 

• Acquisizione pazienti 
• Screening e assessment 
• Supporto diagnostico e interpretativo 
• Supporto all’intervento 
• Fatturazione 
• Formazione continua

Lato prodotti lo sviluppo della richiesta di Master, corsi di certificazione, corsi di micro-learning. Lato istituzioni le riforme sull’introduzione di figure professionali nuove come lo psicologo scolastico e lo psicologo di base. Lato 
accordi, la possibilità di stringere partnership e creare formazioni ad hoc destinate a enti e associazioni.

DT: Los psicologos tiene una necesidad de formación continuada y necesidad de acreditación práctica para usar instrumentos y metodología. 

DT: Large Clients. Programas de formación a medida diseñados con el equipo interno de la institución. Diplomados y Postítulos con doble certificación (GP+ institución). Acreditaciones CPD (Continuing Professional Development) con

trazabilidad individual por profesional. Reportería de impacto formativo para auditorías.

Medium: Paquetes de licencias grupales (mínimo 5) con descuento escalonado sobre el catálogo existente: no requiere desarrollo nuevo, sino empaquetamiento comercial del portafolio actual. Cursos sincrónicos grupales con sesión

de cierre/certificación conjunta. Diplomados online con acceso grupal y sesión sincrónica de seguimiento para el equipo. Certificado institucional con nombre de la organización. Portal de gestión para el administrador del centro

(seguimiento de avance del equipo). Onboarding. Sin necesidad de customización tecnológica.

Long Tail :  Portfolio de cursos activos. Asincrónicos y  Sincrónicos en vivo . Diplomados y Postítulos como productos de especialización y mayor valor. Acreditaciones con reconocimiento oficial por Universidades. Congresos y Sesiones 

Magistrales 

Jordi (Education)

Private sector – “Platformization”: digitalization and integration of AI-powered recommendation and assistance features. This allows new business models (pay per student/year)

DT: Plataformas que impacten en resultados, inclusión, orientación , desarrollo de talento y bienestar de los alumnos

Private and public sector – Bundled offer that includes training and certification

Chiara (clinica)

I principali driver di crescita del mercato clinico saranno riconducibili a tre direttrici convergenti. In primo luogo, il settore evolverà verso una crescente digitalizzazione e integrazione in piattaforma (platformization), sia nel pubblico 
sia nel privato, con l’introduzione di funzionalità di supporto e raccomandazione basate sull’intelligenza artificiale, che miglioreranno l’efficienza, la qualità del servizio e la continuità della relazione con il cliente, favorendo anche 
modelli commerciali più ricorrenti. In secondo luogo, aumenterà la domanda di offerte integrate, nelle quali gli strumenti clinici saranno proposti insieme a formazione, certificazione e supporto all’implementazione, rispondendo al 
bisogno di standardizzazione, corretto utilizzo degli strumenti e aggiornamento professionale continuo. Infine, un ulteriore fattore di crescita sarà rappresentato dal costante aggiornamento del catalogo con nuovi strumenti di 
riferimento, riconosciuti dalla comunità scientifica e dai professionisti, che rafforzeranno il posizionamento competitivo del gruppo. Altro driver è costituito dalla crescente disponibilità e valorizzazione dei dati dei pazienti, favorendo 
l’adozione dei test e della piattaforma in grado di supportare valutazione, monitoraggio e programmazione degli interventi attraverso informazioni strutturate, comparabili e utilizzabili nel tempo.

Chiara (Talent)

La crescita del mercato Talent sarà trainata dal crescente decision making basato sui dati nei processi HR, dalla diffusione di soluzioni digitali integrate lungo l’intero ciclo di gestione delle persone e dalla domanda di soluzioni che 
coprano dall’assessment alla certificazione delle competenze, passando per la formazione. 

DT: Soluciones de nicho para Sectores regulados o de alto riesgo: Defensa, fuerzas armadas, policía, emergencias , protección civil , transporte, movilidad, seguridad, energía, infraestructuras, etc. Ayuda en la tomar decisiones en 
procesos donde el volumen, la fiabilidad , seguridad y capacidad de ejecución institucional importan mucho .

DT: añadiría expansión inorgánica y acuerdos para acelerar acceso a mercados y generar más portfolio. Plataformas para cubrir las necesidades end to end de los profesionales (captación de pacientes, scrining, assessment, ayuda 
en la interpretación y el diagnóstico, ayuda a la intervención, facturación, formación, etc.

NELL’ANALYST DARE PIU COLORE
QUI AGGIUNGERE CHE SIAMO IN MERCATI 

CON Più CHRESCIT, SNAPSHOT SU LATIN 
AMERICA ED EST EUROPA

Mental health demand is rising globally, while system capacity, especially in 

lower-income countries remains constrained, leaving a structural shortage

✓ Reduced stigma

✓ Improved awareness

✓ Rising rates of anxiety 
and depression

✓ Strong acceleration in 
Post-covid period

1990 2000 2010 2019 2020 2021 2022 2023

x Only 9% of people with 
depression receive 
adequate treatment

x >70% of people with 
psychosis do not 
receive mental health 
services

>1bn people

600mn

22

2

80

4

14

Americas
Africa

Southeast

Asia

Western 

Pacific

Europe
5

Middle 

East14

Global

# mental health workers per 100,000 population in 2024 

35.000 

78.000 
117.000 

2000 2010 2023

INCREASE IN # PSYCHOLOGISTS 

IN ITALY

1,6
2,25

2022 2024

R$ bn

INCREASE IN EXPENDITURE FROM 

BRAZILIAN GOVERNMENT ON 

MENTAL HEALTH SUPPORT

GROWING NUMBER OF PROFESSIONALS AND PUBLIC SPEDING# OF PEOPLE SUFFERING FROM MENTAL HEALTH DISEASE

Vision 2030 Market Description What We Do How We Do It Competition Our Numbers Our Team
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9

AT A GLANCE: 

Global Health Tech 

Platform

Leader in EU and Latam operating in 

EdTech, Mental Health, and Talent
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UNDERSTANDING MENTAL HEALTH ASSESMENT TOOLS: THE ONLY INSTRUMENT TO 

DIAGNOSE BEHAVIORAL DISORDERS

TRADITIONAL HEALTHCARE DIAGNOSTICS TOOLS MENTAL HEALTH DIAGNOSTIC: SCIENTIFIC ASSESMENT TOOLS 

Traditional 
measurement tools

Radiology / Imaging 

diagnostics
Lab-based

analysis

In physical healthcare, clinicians rely on diagnostic imaging and 

laboratory tests - such as CT scans and blood analysis - to measure 

biological conditions and support diagnosis.

FEVERCOUGH INJURY
NEUROPSYCHOLOGICAL

DEVELOPEMENT
MENTAL HEALTH DIESEASE

(e.g., ANXIETY, MOOD DISORDERS) 
INTELLIGENCE AND LEARNING 

PROCESSES

Integrated Platform for 
Scientific Assessment

Source: Management Elaboration

WHAT GIUNTI DOES: SCIENTIFIC TOOLS FOR MENTAL HEATLH ASSESMENT

In mental and cognitive health, the equivalent role is played by 

standardized psychometric assessments, which quantify behavioral 

and cognitive functioning. Giunti is both developing internally and 

distributing these test

MENTAL HEALTH DIAGNOSIS RELIES ON GOLD STANDARD TESTING FOR 

BEHAVIORAL AND MENTAL DISORDER DIAGNOSIS

Mental health assessment tools are validated, standardized questionnaires and interview guides used by professionals to screen, diagnose, and monitor mental 
health diseases like anxiety and depression

Vision 2030 Market Description What We Do How We Do It Competition Our Numbers Our Team
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WHAT WE DO: SCIENTIFIC ASSESSMENT SPECIALIST AND PSYCHOLOGISTS EDUTECH PLATFORM

Born in the Clinical testing market, Giunti Psychometrics has grown its business into Educational and Talent management assessment, two highly appealing segments

The Edutech segment is a fast growing upside where the Group is leveraging its sector reputation

Source: Management Elaboration

•Scientific assessments specialist, with professionals training being an upside

Vision 2030 Market Description What We Do How We Do It Competition Our Numbers Our Team

66%

9%

17%

8%

Validated psychometric tools and 
client solutions designed to 

enhance recruitment, talent 
evaluation, and workforce 

development, enabling more 
informed, data-driven HR decisions

CLINICAL

EDUCATIONAL

Leading clinical assessment 

platform providing access to 
best-in-class, gold standard 
assessment tests and tools, 
supporting clinical precision, 
regulatory adherence, 
improving patient outcomes.

Leading educational 
assessment platform 
combining certification and 
continuous guidance to 
support learning difficulties, 
student well-being, 
academic achievement, 
and vocational orientation

Eu38mn 
FY25PF 

Revenues

TALENT MANAGEMENT & 
LARGE-SCALE SELECTIONS

EDUTECH: PROFESSIONALS TRAINING

Giunti Psychometrics is active in the 
Edutech  leading professional 
platform for psychologists and 

mental health professionals across 
Italy and Spanish-speaking markets, 
bridging academic excellence with 

practical expertise

Tools that support psychological 

evaluation and mental health care

Solutions for student 

development, teaching, and 

school improvement

Bridging science, psychological research, 

and lifelong learning

Empowering organizations to select, 

assess, and grow their people

A
S
S
ES

SM
EN

T
BU

SI
NES

S (91%)
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CASE STUDIES: BEHIND ANY CRITICAL PSYCHOLOGICAL ASSESSMENT

Source: Management Elaboration

CLINICAL

DRIVERS LICENSE

• Psychological testing is 

legally required to obtain 

a drivers license in Brazil

• focus on impulsivity and 

behavioral traits

• Demand is recurring and 

supported by regulation

✓ Giunti Psychometrics provides 

validated psychometric tools 

✓ Its tests are used by certified 

psychologists across the 

process

✓ Scientific validation and 

reliability support strong 

market positioning

EDUCATIONAL

CHILDREN TESTING

• Public schools

• Standardized testing used 

across public institutions

• Recurring demand driven 

by a regulated national 

program

✓ Giunti Psychometrics provides 

standardized psychometric 

assessment

✓ Uses proprietary models, 

benchmarks and datasets

✓ Supports visible and recurring 

revenues through strong 

institutional positioning

TALENT: LARGE SCALE

STUDENT SELECTION

• Universities and public 

institutions run large-scale 

selection processes

• Demand is supported by 

digital and data-driven 

assessment needs

• The market requires 

scalable, efficient tests

✓ Giunti Psychometrics provides 

digital testing platforms and 

assessment tools

✓ Delivery is fully digital, 

scalable and efficient

✓ The offer combines testing 

with consulting solutions

TALENT: CONSULTING

TALENT EVALUATION

• Public sector requires rigor 

and scalability

• Complex selection 

processes need structured, 

reliable assessment

• Clients seek contextual 

insights beyond standard 

results

✓ Validated, scalable 

assessment centre solutions

✓ Provides advanced 

benchmarking tools

✓ Enhanced decisions-making 

and higher client value

CLINICAL

PRIVATE PSYCHOLOGISTS

• Psychologist professionals 

require immediate, 

intuitive access to testing

• Gold-standard tools are 

the reference choice

• Price sensitivity is an item 

to consider

✓ Gold-standard portfolio + 

digital platform 

✓ Bundles of testing materials 

and digital results access

✓ Flexible credit plans and 

subscriptions

STEFANO
Casi di studio: Borse di studio per i clienti privati: 1222 richieste, 197 acquisti, 
16% finalizzazione, 282k di fatturato. Durata attività: 176 giorni.
Con Ordine degli Psicologi della Toscana: convenzione per l’erogazione di corsi 
on-demand, 30 k nel 2025 e progetto borse di studio dedicate agli iscritti. Durata 
progetto dal 4/2 al 31/3. Ad oggi 124 richieste, 30 acquisti, 24% di finalizzazione, 
40k di fatturato
Jordi (Education)
Chile Case Study: SLEP Valle Diguillin (local institution for a group of public 
schools), feb 26 – 44k €
They need a test to evaluate students with learning difficulties at their public 
schools, due to a national law, and their professionals also need to learn how to 
use the test. On the other hand, those professionals have a lack of knowledge to 
help the students once the student is confirmed that has learning difficulties.
We won a public tender with a duration of one school year that allows the SLEP 
to apply the assessment to 2,100 students with learning difficulties (from a total 
of 18,500 students at their public schools) and certificate and give training for 
related content to 220 psychoeducational professionals.
Chiara (Clinica)
FACILITA da aggiungere
Grande cliente pubblico: la relazione con il cliente si sviluppa tipicamente a 
partire da un’attività di analisi del fabbisogno guidata dalla struttura commerciale 
e scientifica, finalizzata a individuare le soluzioni più adeguate sotto il profilo 
clinico, organizzativo e operativo. Su tale base vengono presentati gli strumenti di 
assessment ritenuti più idonei e formulata un’offerta coerente con le esigenze del 
servizio e con i vincoli del contesto pubblico. L’acquisto viene quindi perfezionato 
tramite MEPA. Successivamente, la fornitura viene completata mediante 
l’abilitazione dei crediti da utilizzare in piattaforma, il supporto all’avvio operativo 
e l’assistenza continuativa. I prodotti fisici sono normalmente consegnati entro 2-
4 giorni lavorativi. C’è presidio dell’intero processo commerciale e operativo, 
dall’emergere del bisogno fino all’effettiva adozione della soluzione da parte del 
cliente.
Rottamazione Bayley-III. La migrazione da Bayley-III a Bayley-4 è supportata da 
un’iniziativa di rottamazione finalizzata ad accelerare l’adozione della nuova 
versione del test, che prevede il solo scoring online e consente quindi una 
maggiore ricorrenza dei ricavi. Il cliente ottiene uno sconto sull’acquisto del 
nuovo prodotto previa restituzione di un numero minimo di componenti 
obbligatori della versione precedente; il processo include ritiro presso il cliente, 
verifica del materiale reso e successivo riconoscimento dello sconto. La 
campagna è gestita con un modello commerciale differenziato per dimensione 
della clientela: Key Account Manager per i grandi clienti, telesales per i clienti 
medi, DEM ed e-commerce per i clienti piccoli.
La vendita del Wechsler Nonverbal al Ministero della Salute in Turchia costituisce 
un esempio di capacità di servire clienti pubblici di primaria rilevanza con 
strumenti di assessment ad alto contenuto scientifico e applicativo. Il caso 
dimostra la capacità di valorizzare prodotti riconosciuti a livello internazionale in 
contesti istituzionali complessi, facendo leva sulla qualità dell’offerta, sulla sua 
adeguatezza rispetto al bisogno del cliente e sul presidio commerciale del 
mercato locale. Ciclo vendita lungo circa 12 mesi.
Forze armate (Italia, Ecuador, Cile)
Chiara (Talent)
La partecipazione a una gara della Banca d’Italia per servizi di selezione e 
assessment center costituisce un esempio della capacità di presidiare 
opportunità ad alto valore nel settore pubblico. Il caso dimostra la capacità di 
offrire soluzioni affidabili e strutturate per processi di selezione complessi, 
facendo leva su qualità metodologica, solidità degli strumenti e capacità 
esecutiva.
Un cliente corporate, a valle di un processo di assessment a supporto della 
selezione, ha richiesto un servizio aggiuntivo di benchmarking di settore 
finalizzato a contestualizzare i risultati emersi rispetto a popolazioni di 
riferimento comparabili per ruolo, livello e mercato. L’offerta ha consentito di 
arricchire il valore dell’assessment, permettendo al cliente di leggere i risultati 
non solo in chiave assoluta, ma anche in termini relativi rispetto a standard 
esterni coerenti con il proprio contesto competitivo. Il servizio ha supportato una 
maggiore accuratezza nelle decisioni di selezione e posizionamento dei candidati, 
rafforzando al contempo il contenuto consulenziale dell’offerta e ampliando il 
valore medio della relazione commerciale

Vision 2030 Market Description What We Do How We Do It Competition Our Numbers Our Team

CLINICAL

ARMED FORCES

• Psychological testing 

required for armed forces 

and law enforcement

• Focus on mental stability 

and fitness to carry 

firearms

• Recurring demand driven 

by regulation

✓ Giunti Psychometrics provides 

gold-standard, validated 

assessment tools

✓ Widely used across military 

and police selection 

processes around the world
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CASE STUDY 3
Story
Giunti supports large-scale selection processes for universities and public institutions (e.g. 
LUISS, public administration, military), providing digital testing platforms and assessment 
tools.
The service is highly scalable, with fully digital delivery enabling efficient execution and 
high margins. In talent management, Giunti also provides consulting-driven solutions 
integrating psychometric tools for recruitment and leadership evaluation.
Key features
Fully digital assessment delivery
High scalability and efficiency
Combination of testing and consulting
Revenue impact
~€2.6m large-scale selection
~€7m total talent segment
~75% margin on large-scale selection
Takeaway
Highly scalable digital model with strong margins and growing demand for data-driven 
talent decisions

Source: Management Elaboration

SUPPORTING PROFESSIONALS IN IMPROVING THEIR ABILITY TO IDENTIFY DIESEASES: 

GIUNTI PROFESSIONALS TRAINING

Having built its brand and sector expertise by developing and localizing complex assessment tools, Giunti Psychometrics is now addressing the Edutech market 

via acquisition of small, fast-growing platforms to serve professionals and increase assessment testing usage

EDUTECH OFFERING: SUPPORTING PROFESSIONALS GLOBALLY

Professional training platform, dedicated 

to psychologist, and mental health 

practitioners. It offers masters programs, 

training conferences & events, and 

specialized content

FOCUS AREAS

Sexology Clinical psychology

Personality Couple therapy
Psychotherapy for 

children, adolescences

Psychodiagnostics

Organization of 

conferences and 

trainings enabling 

professionals to stay 

updated and compliant 

with industry 

requirements

Training Events Books

Development of books, 

covering key 

psychological topics, 

providing in some cases 

ECM-accredited 

materials

Masters and Courses

Design and delivery of 

specialized master’s 

programs and advanced 

courses aimed at both 

early-career psychologists 

and experienced 

professionals seeking to 

deepen expertise

50% 38% 12%

ADIPA is a digital education platform 

specializing in psychology and mental 

health training, offering online courses, 

diplomas, and clinical supervision for 

professionals

FOCUS AREAS

Mental health Gender perspective

Anxiety & depression Couple therapy Sexual therapy

ADHD

Giunti Psychometrics is owning the right (call option) to 

grow up to 100% valuing the company at: 

- Eu10mn EV if exercised in 2026

- Eu12mn EV if exercised in 2027

Management will call the option over the next 18months 

according to company’s performance

Call-option mechanism

12.5%
Participation as of April ‘26

Certifications

Expert Sessions

Online, certificate-

bearing training programs

Courses / Classes

In-depth learning for 

professionals

Method- and instrument-

specific certification 

programs,

Vision 2030 Market Description What We Do How We Do It Competition Our Numbers Our Team
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R&D AND IT: 

the Core of Giunti 

Psychometrics’ Growth

Strategy
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R&D DRIVEN GROWTH: A FULLY INTERNALIZED PROCESS FROM CONSTRUCT DEFINITION 

AND SAMPLE SELECTION TO TEST PUBLISHING

…TO FULL PRODUCT DEVELOPMENT

Product enters 
the market

FROM CONSTRUCT CREATION…

Phase 1

Innovation 

Radar

Phase 4

Contracting 

Signing

Phase 2

Idea 

selection

Phase 3

Branding + 

Business Case

Phase 5

Development

Phase 7

Testing & Quality 

Assurance

Phase 6

Global Sales 

Plan

Kick-off First reading
Data 

collection
Digital docs

Technical 
reading

Internal 
training

Editorial 
design

Standardization 
plan

Editorial production
Online 

implementation

Write standardization 
on chapter

Data 
analysis

Preparation 
material

Closure of 
editorial product

Product 
availability

Define the construct

Operationalize the construct

Write Items

Expert review

Pilot testing

Stats analysis

Reliability

Evaluation

Publication

Norming

Validity
Each psychometric test is developed through a rigorous multi-stage scientific process, including 

expert review and advanced statistical validation, ensuring reliability and global applicability

Source: Management Elaboration 

Giunti Psychometrics has built its trust and reputation on R&D reliability: every new test undergoes specific statistical analysis to ensure its scientific validity, and has to be standardized to 

warrant its applicability. The development software is streamlined with software solutions and more recently AI application

Vision 2030 Market Description What We Do How We Do It Competition Our Numbers Our Team
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R&D IS LED BY A GLOBAL TEAM, DRIVING SIGNIFICANT INVESTMENTS AND PRODUCT 
INNOVATION

Source: Management Elaboration; (1) Others include Giunti Psychometrics Chile, Giunti Psychometrics Romania and Giunti Psychometrics Bulgaria

Project 

Management
Psychometrics Hub

R&D Editorial Hub R&D Digital Hub

13 people 5 people

6 people 14 people

Leading and coordinating 

project teams to ensure 

efficient execution, 

consistency and alignment 

with strategic objectives

Conducting psychometric 

research and managing 

large-scale international 

testing programs, ensuring 

technical accuracy and 

data integrity

Managing the editorial 

process end-to-end, 

ensuring timely and high-

quality delivery in line with 

corporate standards

Designing and 

implementing digital 

assessments, supporting 

platform innovation and 

ensuring high-quality 

delivery

Having built its brand and sector expertise by developing and localizing complex assessment tools, Giunti Psychometrics is now addressing the Edutech market 

via acquisition of small, fast-growing platforms to serve sector professionals and increase assessment testing usage

38
People, and growing 

steadily

8
Countries covered 

with R&D 

professionals

3
Continents: an 

unicum in 

psychometric space

9
Languages / Variants 

implemented by the 

group

Every year Giunti

Psychometrics reinforces

its catalog with new and

improved products

24
30

9

10

0

5

10

15

20

25

30

35

40

FY 2024 FY 2025

New products Improvements

Production
40

33

…AND RIGOROUS SCIENTIFIC RESEARCHA GLOBAL NETWORK OF SPECIEALIZED R&D TEAMS...

Vision 2030 Market Description What We Do How We Do It Competition Our Numbers Our Team

1,0
0,9

0,5
0,5

0,2
0,2

0

0,5

1

1,5

FY 2024 FY 2025

R&D Holding R&D Brazil Others (1)

Reduced global costs

due to increased

efficiency and global

relocalization

Investment
Eur mn

1.7
1.6
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PRINCIPALI PRODOTTI VENDUTI CON 
(I) DESCRIZIONE DEL PRODOTTO 

(II) AMBITO DI APPLICAZIONE – QUALE 
DISTURBO MISURA;

(III) INDICAZIONE DEL PESO SUL FATTURATO
(IV) GEOGRAFIE IN CUI LO VENDIAMO; (V) 

INDICAZIONE SE L’IP E’ PROPRIETARIO O DI 
TERZI + TENURE DEL RAPPORTO CON 

PROPRIETARIO DEL TEST – Domanda 34 non 
ancora risposta

Lunedi

KPIs da inserire
Inserire vita utile media 15 anni

Produzione di IP medio 24-36 mesi

PIPELINE OF NEW DEVELOPMENT AND LONG STANDING PARTNERSHIPS WITH TIER 1 

PUBLISHERS AND AUTHORS REPRESENT A KEY COMPETITIVE ADVANTAGE FOR THE GROUP

LATAM

81
new products / adaptations 

FY26-28

ITALY

16
new products / adaptations 

FY26-27

EUROPE (w/o ITALY)

15
new products / adaptations 

FY26-27

Strategic partnership with Pearson Inc. in Latin America to adapt, 

localize and distribute Pearson’s Clinical assessments tool across 
Spanish-speaking Latin America.

1 in 4
People experiencing 

mental health 

disorders

in the region (1)

€40m
Revenue generation 

in the coming 7 years

Feb '26
Collaboration 

beginning

By leveraging on (i) both owned IP and third-party exclusivities, with (ii) a focus on gold standard complex tests, and (iii) an international footprint, Giunti Psychometrics is the partner of 

choice for authors and publishers seeking to distribute their products at scale, as well as of professionals and institutions 

ABC BY PRODUCT GOES INTO ANOTHER SLIDE

INSERT OTHER PARTNERSHIP WE HAVE WITH 
PUBLISHERS

PRO ED – SPEECH AND LENGUAGES
WPS –

MH 

FEBRUARY 2026

Autism standard tests

Toddler and early 

childhood development

Personality tests

ADHD & Emotional 

intelligence tests

Speech & language 

and autism assessment

Clinical Gold Standard 

tests 

(focus on intelligence)

Non-verbal intelligence 

tests

Personality Gold 

Standard tests

BUILDING ON EXISTING AND NEW PARTNERSHIPSRELEVANT PIPELINE OF NEW DEVELOPMENTS IN ITALY AND ABROAD

Source: Management Elaboration; (1)United Nations: “Strong on the Outside, Struggling Within: A decline in Mental Health in LAC”

Vision 2030 Market Description What We Do How We Do It Competition Our Numbers Our Team

PARTNER 3

PARTNER 2

PARTNER 7

PARTNER 6

PARTNER 8

PARTNER 5
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Start Specialized Centralized Scaled

2020

• Launch New 
Global 
System Giunti 
Testing

• Api Services to 
connect with 
main customers

2021

• Integration of 
Spain, Italy, Chile, 
Colombia, France 
and Costa Rica

• 74 Tests

• +6k evaluations

• Customers 50

• Test Takers: +90k

2022

• Integration of 
Mexico and 
Turkey

• 182 Tests

• +90k evaluations

• Customers +4k

• Test Takers: +200k

2023

• Integration of 
Bulgaria

• 389 Tests

• +600 evaluations

• Customers +16k

• Test Takers +380k

2024

• Integration of 
Ukraine, Croatia
and Hungary

• 512 Tests

• 1M evaluations

• Customers 20k

• Test Takers +570k

2025

+9M
Evaluations

+1.2M
Test holders

37
Countries

+750
Tests

25
Languages

+100k
Transactions

+72k
Buyers

+8M
In Sales

29
Countries

Source: Management Elaboration

IT ECOSYSTEM AS THE STRATEGIC ENGINE FOR SCALABILITY AND GLOBAL VALUE

100% Cloud AWS
Administrative 

System (Saas)

Multi Store         

E-commerce   

(22 countries)

Centralized DWH 

+ BI

Core Platforms 

developed 

internally

Vision 2030 Market Description What We Do How We Do It Competition Our Numbers Out Team
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DWH + Business 
Intelligence

1 person

)

E Commerce – 
Magento

4 people

)

Global Support

11 people

)

Project Management

2 people

)

Quality & Testing 
Automation

1 person

)

SaaS Softwares

2 people

Global IT Budget 

FY24        

€2.2M

Global IT Budget 

FY25

€2.5M

IT ORGANIZATIONAL STRUCTURE

EMEA LATAM

Development

11 people

Devops (Infr. & Security)

11 people

Chief Information Officer

 (Spain) Global

Source: Management Elaboration 

Vision 2030 Market Description What We Do How We Do It Competition Our Numbers Our Team
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Eu mn

RESEARCH & DEVELOPMENT CAPABILITIES + IT PLATORM REPRESENTS TWO KEY 

OPERATIONAL ENTRY BARRIERS 

Fully integrated development model across R&D, 
content and technology

Fully integrated end-to-end development model across R&D, content creation 

and technology platforms

Proven capabilities to develop proprietary IP and localize leading third-party 

content across geographies and regulatory frameworks

Long-standing partnerships with tier-1 global publishers and leading authors, 

securing privileged access to gold-standard content

Scalable, cloud-based global delivery platform enabling efficient, multi-market 

deployment and recurring revenues

Highly specialized, multidisciplinary teams across key markets, combining 

scientific expertise with digital and operational excellence

1

2

3

4

5

Giunti Psychometrics’ R&D and IT program is focused on continuously 

enhancing its scientific assessment capabilities and digital infrastructure, 
enabling scalable product innovation, data-driven insights and efficient 

global deployment

Investment

1,7 1,6

2,2 2,5

0

0,5

1

1,5

2

2,5

3

3,5

4

4,5

FY24 FY25

R&D Investments IT Investments

4.0
3.9

RIGOROUS SCIENTIFIC RESEARCH AND IT PROGRAMOUR KEY OPERATIONAL COMPETITIVE ADVANTAGES

Source: Management Elaboration 

Vision 2030 Market Description What We Do How We Do It Competition Our Numbers Our Team
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IF MENTAL HEALTH IS A NICHE, CLINICAL BASED ASSESMENT IS AN OLIGOPOLISTIC MARKET 

WHERE GIUNTI PSY STANDS OUT FOR ITS UNDISPUTED R&D, IT AND COMMERCIAL CAPABILITIES

In a steadily growing end market in all markets from Clinical to Educational and Talent, Giunti Psychometrics stands out from competitors as the only player combining efficiently

(i) a Science-based approach with complex proprietary tests developed and undisputed localization and validation capabilities; (ii) a strong innovative edge with target to digitalize the

whole assessment process and (iii) an unparalleled commercial structure to address new arising opportunities 

The global psychometric assessment market is fragmented across three main player groups: (i) diversified global platforms spanning clinical, education and professional assessment; (ii) specialist clinical / education 

publishers with narrower geographic reach; and (iii) talent-focused assessment firms concentrated on workplace use cases. Against this backdrop, Giunti stands out as one of the few players combining meaningful 

international presence with a genuinely multi-segment offering across Clinical, Education and Professional, positioning it in an attractive middle ground between scaled global platforms and more specialized niche 

competitors

Vertical Capabilities

Players

Geographical Reach

EMEA AMERICA ASIA OTHER
Educational

Clinical Talent Large 

Scale

✓ ✓ ✓ ✓

✓ ✓ ✓ ✓

✓ ✓  

 ✓ ✓ 

 ✓  

 ✓  

 ✓  

✓ ✓ ✓ 

✓ ✓  
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Source: Management Elaboration

INTEGRARE CON INFORMAZIONI RICEVUTE NELL’AMBITO DELLA BUSINESS 
DD

BRASIL (€M) Pearson/Hogrefe Nila Press Competitors 

0,0 

(HG, Fillipelli, DISC, 

MBTI,MAPA etc)

0,0 

0,1 

0,1 

Clinic
0,0 

Press
0,3 

0,5 

0,8 

0,0 

0,3 

0,6 

0,9 

STEFANO

Ad oggi Giunti Psicologia.io è presente solo in Italia. Quota di mercato addessable N/A.
About 50% of the market.

FCP is the competitor (owned by PESI)

Jordi (Education)

Chile – Addresable market 5M € (Giunti 50% / Pearson 35% (from now on distributed by Giunti) / Hogrefe 10% / 

CEPA Online 5% )

Spain – Addressable 2M € (Tea Hogrefe 50% / Giunti 20% / CEPE 10% / Pearson 10% / Others 10%

LATAM (ex Chile) – 6M € (3.5M € MX, 2M € Col, 0.5M Others) – Hogrefe 50% / Pearson 20% (from now on 

distributed by Giunti) / Others 30%

Chiara (Clinica)

Italia 85% (desunto dai bilanci di Hogrefe e Erickson).

1. Criteri di selezione dei partner (Associazioni, Ordini, Enti)
•Qualità e ampiezza della proposta formativa 
•Esperienza formativa consolidata 
•Dimensione e qualità del bacino di utenza 
•Rilevanza e credibilità scientifica 
•Strategicità del servizio offerto (coerenza con bisogni del settore) 

2. Segmentazione della domanda e bisogni
Large Clients (Università, Ospedali, Sistemi Sanitari)
•Driver principali: 

• Obblighi regolatori ed etici di aggiornamento continuo 
• Necessità di standardizzazione delle pratiche cliniche 
• Pressione da accreditamenti e audit 
• Gestione di elevata rotazione del personale 

•Bisogni: 
• Formazione continua strutturale (non discrezionale) 
• Evidenza e reportistica dell’impatto formativo 
• Soluzioni scalabili e standardizzate 

•Pain point: 
• Conciliare formazione con operatività clinica 
• Preferenza per il presenza vs necessità di flessibilità 

•Caratteristiche economiche: 
• Budget formativo annuale dedicato 

Medium Clients (Cliniche, Centri di riabilitazione, Scuole)
•Driver principali: 

• Aggiornamento di team ridotti (5–30 persone) 
• Necessità di formazione specialistica mirata 

•Bisogni: 
• Mix tra contenuti on-demand e sessioni live 
• Accesso a qualità “istituzionale” con maggiore flessibilità 
• Prezzi accessibili per gruppi 
• Certificazioni riconosciute 

•Pain point: 
• Assenza di soluzioni intermedie adeguate 
• Vincoli di budget 

•Caratteristiche economiche: 
• Assenza di budget formale → decisioni rapide se il valore è chiaro 

Long Tail (Professionisti individuali)
•Driver principali: 

• Sviluppo professionale continuo 
• Accesso a specializzazioni e certificazioni riconosciute 

•Bisogni: 
• Flessibilità (tempo e formato) 
• Prezzo accessibile 
• Reputazione del certificato 

•Preferenze: 
• Sincrono: networking e community 
• Asincrono: contenuti tecnici 

•Elevata sensibilità al formato e pricing 

3. Driver di scelta del cliente
Trasversali (tutti i segmenti)
•Reputazione scientifica (fattore chiave) 
•Affidabilità e riconoscibilità del prodotto 
•Facilità di adozione e comunicazione interna 

Clienti pubblici vs privati (Education)
•Pubblico: 

• Prezzo 
• Reputazione 

•Privato: 
• Prezzo 
• Tecnologia 
• User experience

Clienti clinici
•Fattori chiave: 

• Solidità scientifica 
• Qualità del servizio e supporto tecnico 

•Per clienti piccoli: 
• Prezzo 
• Accessibilità e semplicità d’uso 
• Capacità di rispondere a esigenze specifiche 

Segmento Talent (HR)
•Fattori decisionali: 

• Solidità scientifica 
• Usabilità e facilità di implementazione 
• Disponibilità multilingua 
• Offerta digitale 
• Facilità di interpretazione dei risultati 

•Elementi differenzianti: 
• Servizi aggiuntivi (formazione, assessment center, ecc.) 

4. Implicazioni strategiche
•Necessità di: 

• Offerte differenziate per segmento (no “one size fits all”) 
• Modelli flessibili che bilancino qualità e accessibilità 
• Forte posizionamento scientifico come leva competitiva centrale 

•Opportunità: 
• Colmare il gap nel segmento “medio” 
• Integrare formazione, certificazione e servizi accessori 
• Sviluppare soluzioni ibride (live + on-demand)

EDUTECH
LARGE SCALE SELECTION

TO ADD IN VERT. CAPABILITIES

SUBSTITUTE PROFESSIONALS 
WITH TALENT

PEARSON AND HOGREFE A BIT 
LOWER – LESS PRODUCT 

DIVERSIFICATION. NO TALENT 
AND NO EDUTECH

SCHUHFRIED -> LOWER MORE 
NICHE / REGIONAL

(BELOW PROED MORE TO THE 
LEFT)

Formazione continua in Psicologia, Erickson, 
Irfid, Spazio Iris, Ipsico, Studi Cognitivi 

, CNOP + Ordini Regionali

Giunti), Cepe, Cepa Online. Habilmind

dell’Est

Edutech

…WITH A BROAD PRESENCE ACROSS MARKET SEGMENTS AND GEOGRAPHIESPRODUCT DIVERSIFICATION AND GEOGRAPHICAL REACH MAKES THE DIFFERENCE

Vision 2030 Market Description What We Do How We Do It Competition Our Numbers Our Team

Company 1

Company 2

Company 3

Company 4

Company 5

Company 6

Company 7

Company 8

Global diversified 

players

U.S. players
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LONG-STANDING PARTNER OF MAJOR CLIENTS FROM ARMY TO TOP UNIVERSITIES

Largely recognized by professionals and institutions as one of most prominent gold standard assessment tools developer and distributors globally, 

Giunti Psychometrics has built long-standing (>20y on average) relationships with tier1 institutions and corporations in Europe and South America 

Source: Management Elaboration

>9 million
Assessments per year

>120k
Clients 

Worldwide 

SELECTING THE BEST 

ACADEMIC TALENTS

SCREENING THE 

ARMED FORCES OF 

TOMORROW

TESTING MENTAL HEALTH 

NEEDS IN CHILDREN

ASSESSING BEHAVIORAL 

SUITABILITY OF 

PROSPECTIVE DRIVERS

For over 30 years

>40years

For over 40 years For over 20 years For over 30 years For over 15 years

FUELING SUCCESS 

ACROSS CORPORATIONS 

AND INSTITUTIONS

>50k students
per year

>80k candidates 
per year

>500k children
per year

~6m drivers
per year

>300 managers
per year

>750
Validated 

Tests & Tools

>1000
Authors 

involved

Inserisci qualche logo cliente internazionale

Aggiornare con numero 
clienti quando arriva

Vision 2030 Market Description What We Do How We Do It Competition Our Numbers Our Team
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GIUNTI PSYCHOMETRICS: R&D DRIVEN, GLOBALLY RECOGNIZED, MENTAL HEALTH TECH 

SPECIALIST

From Florence to Rio De Janeiro, Giunti Psychometrics has developed an international footprint thanks to organic growth and acquisitions 

Today with outstanding revenues growth and close to 20% margin, the group is leveraging on its extensive knowhow and R&D capabilities to expand the business 

122K + 
Loyal Clients 

•Giunti Psychometrics: R&D driven , globally recognised, mental health specialist 

Giunti Psychometrics is a leading provider of Gold Standard 
psychometric and neuropsychological assessment tools, offering a 

comprehensive platform of solutions across clinical, educational and 
talent market segments.  The company combines proprietary content 

backed by strong R&D capabilities with leading global distribution, 
supported by strong localization capabilities

Vision 2030 Market Description What We Do How We Do It Competition Our Numbers Our Team

Source: Management Elaboration

Notes: (1) Revenues below refers to Total revenues and other revenues on a Pro-forma basis equal to Eu37.7mn; (2) LATAM includes revenues in Chile Mexico, Colombia, Ecuador, Costa Rica, Colombia; (3) EMEA 

includes revenues in Spain, Turkiye, Ukraine, Hungary, Bulgaria, Romania and Russia; (4) Pro-forma figures includes Giunti Psychometrics Romania, consolidated from 2026 (governance reorganization) and exclude 

Giunti Etheraphy (sold 2% in February 2026, now owning 49%)

Offices 

& Clients

~Eu 39mn
Value of production 

in FY25PF(4)

~17%
% EBITDA Adj 

Margin

 in FY25PF(4)

~Eu 4.0mn
Invested in R&D 

& IT In PF25(4)

~30%
3Y Value of Production

CAGR

+60
People working in R&D 

& IT

>30
New products and 

improvements per 

year

<300
Employees 

Globally

7
# of M&A deals  

over last 8Y

Clients

9%

LATAM(2)

35%
BRAZIL

13%

EMEA(3)

43%
ITALY

21 Offices

Globally

A GLOBAL LEADER IN PSYCHOLOGICAL ASSESMENT TESTS AND BEHAVIORAL 

SCIENCE, SERVING PROFESSIONAL AND INSTITUTIONS IN 46 COUNTRIES (1)
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DIVERSIFED, HIGHLY-RECURRING REVENUE BASE, WITH AMPLE ROOM TO EXPAND THE REACH

Source: Management Elaboration 

New Clients 

Rev.

Organic

Growth

DT: Stefano, creo que la pregunta se refirere a los Buyer´s persona . En tu caso 
serían todos los psicologos y psiquiatras
Jordi (Education)
Public Tenders: Inclusive program director for each SLEP (local institution for a 
group of public schools).
Mixed and private schools: School Director.
In both cases, the school psychologist is the one who do the application of the 
test and follow the results with their students and families.
Chiara (Clinica)
Nel segmento Clinica, i principali decision makers sono tipicamente direttori di 
dipartimento, direttori dei servizi di salute mentale, responsabili di unità 
operative, direttori di neuropsichiatria infantile e direttori sanitari, oltre ai 
referenti amministrativi coinvolti nei processi di acquisto. I test sono utilizzati 
principalmente da psicologi, neuropsicologi, psichiatri e neuropsichiatri infantili, 
nell’ambito dei percorsi di valutazione, diagnosi e monitoraggio clinico. Sono 
inoltre utilizzati da logopedisti, terapisti occupazionali, educatori.

Chiara (Talent)
Nel segmento Talent, i principali decision makers sono direttori risorse umane, 
responsabili selezione, responsabili sviluppo e formazione e responsabili 
organizzazione o assessment. I test sono utilizzati principalmente da 
professionisti HR, recruiter, consulenti, psicologi del lavoro e assessor, nell’ambito 
di processi di selezione, sviluppo, valutazione del potenziale e crescita 
organizzativa.

Vision 2030 Market Description What We Do How We Do It Competition Our Numbers Our Team

OVERALL ACROSS MARKET 

SEGMENTS 

YoY 

GROWTHMARKET SEGMENT REFERENCE CLIENTSGEOGRAPHY

EDUCATIONAL

CLINICAL

EDUTECH: PROFESSIONALS 

TRAINING

TALENT MANAGEMENT & 

LARGE-SCALE SELECTIONS

45% 36% 17%

BRAZIL

LATAM

EMEAITALY

89% 8% 3%

EMEA BRAZIL

66% 22% 9%

ITALY BRAZIL LATAM

91% 8%

ITALY BRAZIL

24.8

3.0

6.5

3.4

• Hospitals and Healthcare personnel
• Rehabilitation Centers 

• Independent Psychologists
• Small Clinics

• Public Institutions
• Private/Public/Mixed Schools

• Independent Professionals

• Large & Mid-Sized companies

• Defense & Security organizations
• Universities

• Small companies and 
independent HR consult

• Private mental health 

professionals
• Other professionals

• B2G: Hospitals, Government officials

+15%

+2%

0%

+8%

>80%
OF YEARLY REVENUES 

COMING FROM 3Y 
REPEATING CLIENTS

RECURRING
CLIENTS

~20%
OF YEARLY REVENUES 
COMING FROM NEW 

CLIENTS

BUSINESS 
DEVELOPMENT
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Source: Management Elaboration

•Reoccurring sales with a double digit CAGR over last 3Y and a >70% gross 
margins coupled to ample room for operating leverage 

Psychometric assessment and professionals training are both IP-based high margin businesses; 

Giunti Psychometrics has put in place a global operation to support a boost in growth over the coming years which should translate into a positive operating leverage

Vision 2030 Market Description What We Do How We Do It Competition Our Numbers Our Team

KEY FINANCIALS: LARGE SHARE OF RECURRING SALES WITH DOUBLE DIGIT GROWTH RATES 

AND HIGH MARGINS, COUPLED WITH AMPLE ROOM FOR OPERATING LEVERAGE

35,4 39,0

-

5,0

10, 0

15, 0

20, 0

25, 0

30, 0

35, 0

40, 0

45, 0

50, 0

FY24PF FY25PF

3,3 3,5

9,3% 8,9%

0,0

0,5

1,0

1,5

2,0

2,5

3,0

3,5

4,0

4,5

FY24PF FY25PF

EBIT EBIT margin

5,3

6,7

15,0% 17,1%

0,0

1,0

2,0

3,0

4,0

5,0

6,0

7,0

8,0

FY24PF FY25PF

EBITDA Adj EBITDA Adj Margin on VoP

EBIT margin slightly compressed in 

FY25PF due to an higher goodwill 
amortization (Eu 1.4mn in FY25)

Positive organic growth driven by (i) consolidation in mature markets (Italy, 

Chile, Brazil); and (ii) acceleration from some growth pockets (Nesplora, 

Eastern Europe, LATAM countries);

Vetor Editora acquisition completed in 2024 contributed to revenues growth 

in the year (approx. Eu11mn). L4L growth set to move towards double digit 

from current high-single-digit growth

EBITDA adjustments relate to non-

recurring extraordinary costs 

EBITDA Adj. margin increased 

supported by a recovery of 1pp in raw 

material costs and a further 1pp 

improvement across personnel costs, 

services and rents. 

This was driven by a better absorption 

of fixed costs and generated operating 

leverage and economies of scale

VALUE OF PRODUCTION (Eu mn)

EBIT (Eu mn) and EBIT Margin (%)

EBITDA Adj. (Eu mn) and EBITDA Adj. Margin (%)
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Source: Management Elaboration; Net capital employed as been derived by summing up (i) fixed assets; (ii) net working capital; (iii) other long term operating liabilities. 
Return on capital employed as been calculated as: EBIT Adj. * (1– Giunti Psycho FY25 theorical tax rate) / Net capital employed; 

Giunti Psychometrics has built its success on intangibles. Working capital is under control also thanks to client's fragmentation while capex, highly R&D driven, is well below 5% of sales 

Vision 2030 Market Description What We Do How We Do It Competition Our Numbers Our Team

KEY FINANCIALS: ASSET LIGHT, HIGHLY CASH GENERATIVE BUSINESS MODEL WITH LIMITED 

CAPEX NEEDS

Group’s capital employed is mainly 

composed of:

- c. €16m of fixed assets, primarily related 

to intangible assets (including c. €11m 

of goodwill)

-  Given its predominantly digital sales 

model, the Group does not require 

inventory, and with a DSO of up to 60 

days and a reliable customer base, 

working capital requirements remain 

very limited, with net working capital of 

approximately €5m.

- Working capital is largely driven by c. 

€6m of trade receivables, reflecting 

business seasonality, and c. €4m of 

trade payables, partially offsetting the 

receivables balance

3,8

10,5

-1,0

1,0

3,0

5,0

7,0

9,0

11, 0

FY24PF FY25PF

Net Debt

Net Debt increased in FY25 following cash-

out for M&A activities (approx. Eu7mn in the 

year), despite solid free cash flow 

generation (Eu3.3mn).

The company maintains a self-imposed Net 

Debt / EBITDA limit of approximately 1.5x

NET DEBT (Eu mn)

13,2

19,4

17,9%

12,8%

5,0

7,0

9,0

11, 0

13, 0

15, 0

17, 0

19, 0

FY24PF FY25PF

Capital Employed ROCE

NET CAPITAL EMPLOYED (Eu mn) and ROCE (%) 
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75+ YEARS OF RESEARCH DRIVEN HERITAGE IN PSYCHOLOGICAL ASSESSMENT, WITH M&A 

ACCELERATING THE GROWTH TREND

Revenues (Eu mn)

FOUNDATION (1950)

Edoardo Abbele founded 

Organizzazioni Speciali in 
1950, becoming Italy’s first 

specialized company in 

psychometric assessment 

tools development

By partnering with Tier 1 

publishers and authors, 

Giunti Psychometrics has 

positioned itself as the go-

to-player in psychological 

assessment with strong 

knowhow on some of most 

used tests globally

BUILDING HERITAGE 
(SINCE 1953)  

Start of its international 

footprint, entering new 

markets across Central and 
Eastern Europe, including 

Hungary, Bulgaria, 

Romania and Ukraine

Joining Giunti Editore in 1978 

allowed access to expanded 

publishing, distribution and 

international networks that 

accelerated the company’s 

growth and product 

distribution

Expansion into new regions 
including Spain, Israel, Chile, 

and several Latin American 

countries, strengthening 

its distribution 

and partnerships

Giunti Psychometrics 

expands its digital 
assessment portfolio, 

launches new solutions, 

and strengthens its 

presence in Latin America

BECOMING PART OF THE 
GIUNTI FAMILY (1978)

EUROPEAN 
GEOGRAPHICAL 
EXPANSION (2003)

ACCELERATED 
GLOBAL GROWTH 
VIA M&A (2020)

TODAY: BUSINESS 
PLATFORMIZATION (2026)

Source: Management Elaboration

2018
M&A in ISRAEL (1)

2022
PSICOLOGIA.IO

2019
SPAIN

2024

2021
CHILE

2026

MILESTONE 
AGREEMNT 

WITH 

Giunti Psychometrics is a leading provider of Gold Standard 
psychometric and neuropsychological assessment tools, offering a 

comprehensive platform of solutions across clinical, educational and 
talent market segments.  The company combines proprietary content 

backed by strong R&D capabilities with leading global distribution, 
supported by strong localization capabilities

Giunti Psychometrics has built its success on long-standing relationships with tier1 authors and publishers, 

being today recognized globally among the the most prominent names in the psychological space

M&A have further accelerated growth by speeding up international expansion 

1954-1958

START OF RORSCHACH, 
WISC, MMPI AND WAIS 

TEST
DISTRIBUTION

THESE TESTS ARE USED BY PROFESSIONALS 
WORLDIDE SINCE >50Y

THEY REPRESENT THE SO-CALLED GOLD STANDARD

>80% FROM RECURRING 
CLIENTS

+7m R&D INVESTMENTS 
OVER LAST 5Y

FOR 
PRODUCT 

DISTRIBUTION 
IN LATIN 

AMERICA

FOR 
PRODUCTS 

DISTRIBUTION 
IN LATIN 

AMERICA

2020 2021 2022

91%

12.5%

ACQUISTION

IN BRAZIL

(ASSESSMENT)

STAKE PURCHASE

IN CHILE

(EDUTECH)

MAJORITY PURCHASE

(EDUTECH)

73%

100% 100%

ACQUISITION 

IN CHILE

(ASSESSMENT)

ACQUISITION 

IN SPAIN

(ASSESSMENT)

- METTERE LE DATE VICINO OGNI COMMENTO E 
TOGLIERE IL RIFERIMENTO ALLA TIMELINE

- INSERIRE INVECE DEI DATI 2025 INSERIAMO 
+80% FROM REOCCURING CLIENTS E +10M 

R&D OVER LAST 5Y

Vision 2030 Market Description What We Do How We Do It Competition Our Numbers Our Team

12.5%
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READY TO FOCUS ON NEXT WAVE OF M&A AND R&D DRIVEN GROWTH

Giunti Psychometrics has a clear receipt for success: (i) M&A in Americas, (ii) M&A in other countries of the world, (iii) Acceleration in product development, IP distribution and commercial 

effort, also by means of new digital tools and platformization of service delivery

EXTERNAL GROWTH ORGANIC GROWTH

ST
R

A
TE

G
IC

 
LI

N
ES

R
EL

EV
A

N
C

E
D

ES
C

R
IP

TI
O

N

MidHigh

Platformization
Transform psychometric products into 

scalable, end-to-end digital platforms

IP Portfolio Expansion
Continuous expansion of a proprietary 

test portfolio through ongoing R&D and 

new product development

Pursue targeted acquisitions in countries 

where the company is already active, 

such as Europe and South America. 

Complete acquisition of ADIPA, (i) to 

acquire market shares and gain 

efficiencies; (ii) to acquire new 

technology and scale globally

Potential Target:

Eu 5-15 Mn Revenues
10-15% EBITDA margin

ACQUISITION IN

NEW MARKETS

AQUISITION IN EXISTING 

MARKETS

R&D INVESTMENTS & NEW 

PARTNERSHIPS

Source: Management Elaboration

Support unexploited markets expansion 

(US, Northern Europe, Asia) through 

targeted M&A, leveraging already 

identified and selected targets.

High

Vision 2030 Market Description What We Do How We Do It Competition Our Numbers Our Team

New Partnerships
Build new distribution partnership, to 

provide assessment tools to enter or 

strengthen positioning in new countries 

Potential Target:

Eu >15 mn Revenues
20-25% EBITDA margin
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31

A STRONG AND 

EXPERIENCED TEAM: Our

Key Competitive 

Advantage
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ANTONIO CHAGAS

R&D

Previous Experience

CHIARA BUSDRAGHI

CLINICAL INNOVATION

Previous Experience

MARIANGELA LUCCHESE

GENERAL COUNSEL

Previous Experience

MATEO TURANZAS ALAS

IT AND DIGITAL

Previous Experience

CATERINA PERRI

SUPPLY CHAIN & QUALITY

Previous Experience

DANIEL GIUNTI

NON-EXECUTIVE CHAIRMAN & 
MAJOR SHAREHOLDER

Previous Experience

JOSE’ SALES GRADE

CEO

Previous Experience

GIUNTI PSYCHOMETRICS: A VERY EXPERIENCED MANAGEMENT TEAM

SANDRA CONTIERO

PEOPLE & CULTURE

Previous Experience

ARTURO CERVERA

COO & CFO

Previous Experience

DIONISIO TORRE RAMOS

BUSINESS DEVELOPMENT

Previous Experience

S
TR

A
TE

G
IC

 C
O

M
M

IT
TE

E

Source: Management Elaboration 

Vision 2030 Market Description What We Do How We Do It Competition Our Numbers Our Team
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GIUNTI PSYCHOMETRICS: LEADING GLOBAL MENTAL HEALTH TECH (1)

FASTEST GROWING GLOBAL MENTAL HEALTH TECH1

RECURRING REVENUES (>70% GROSS MARGIN) ENSURING 

STRONG FUTURE VISIBILITY 
4

RISING MENTAL HEALTH NEEDS DRIVING STRONG DEMAND 

FOR ASSESSMENT AND TREATMENT 
3

HIGH BARRIERS TO ENTRY SUPPORTED BY GOLD-

STANDARD, GLOBAL REACH, R&D AND TECH INVESTMENTS 

AND M&A STRATEGY

5

GLOBAL EDUTECH PLATFORM FOR SCIENTIFIC ASSESSMENT 

WITH >75 YEARS OF HERITAGE
2

Source: Management Elaboration

Notes: (1) Pearson, Jan 2026, “Pearson and Giunti Psychometrics to Expand Access to Clinical Assessments in Latin America”
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34

Q&A
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A COMPREHENSIVE SET OF GOLD STANDARDS AND HIGHLY COMPLEX TEST DEVELOPMENT, 

MAKES GIUNTI PSYCHOMETRICS THE GO-TO FOR PSYCHOLOGISTS

OWNED AND THIRD-PARTY GOLD STANDARDS …

✓ No dependence on 

single test

✓ Comprehensive set of 

global gold standards 

to be scaled up

✓ Long standing 

relationship with major 

publishers and authors

✓ R&D driven localization 

capabilities

By leveraging on (i) both owned IP and third-party exclusivities, with (ii) a focus on gold standard complex tests, and (iii) an international footprint, Giunti Psychometrics is the partner of 

choice for authors and publishers seeking to distribute their products at scale, as well as of professionals and institutions 

Proprietary IP

Developed in 
1989 in Spain

Proprietary IP

Developed in 
1950s in Spain

IP

Developed in 
1949 in the US

Developed in 
1940s in the US

IP

PRO ED – SPEECH AND LENGUAGES
WPS –

MH 

ABC BY PRODUCT GOES INTO ANOTHER SLIDE

INSERT OTHER PARTNERSHIP WE HAVE WITH 
PUBLISHERS

PRO ED – SPEECH AND LENGUAGES
WPS –

MH 

More than 750 tests delivered in 25+ 

languages to 1.2m test holders
LONG TAIL

EVALÙA

PALOGRAFICO

WISC

MMPI

~7%
Revenue % 2025 (1)

~6%
Revenue % 2025 (1)

~5%
Revenue % 2025 (1)

~3%
Revenue % 2025 (1)

Source: Management Elaboration

Notes: (1) Percentages calculated based on management-provided revenue data
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+ Private RAG for Revenues, that automate entry, registration and 

forecasting

+ AI Semantic Searchers

+ "Agentic AI" (Alphi) and automation workflows (Make/n8n) that 

have increased process efficiency by up to 15x

+ "AI Tutor" for clinical inquiries and automated class summaries 

available immediately after each session

+ AV Tool to analyze and correct tests

+ Agentic AI for Customer Support and Sales

+ "AI Tutor" Personalized analysis and reporting for the results and 

combination of our tests

+  Private AI specialized in psychometrics tests

+ Code generation for our main applications

"Experimenting across multi functional processes to 

only deploy high-utility AI engines that increase the 

value in our core technology stack”

AI IS INCREASING THE VALUE IN OUR CORE TECH 

Source: Management Elaboration
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New Frontal specialized for the Brazil Drivers’ Licenses 

process based in our Core Platform Giunti Testing

Artificial Vision technology to develop our models

• Mobile – Multi Channel

• Zero Manual Bias

• Real time results

• Global scalability

• Complete extraction of the data

• Smart capture edge

• Homographics transformations for perspective 

correction and dynamic binarization

• Extraction of Manual Stroke segmentation and micro-

metric analysis (pressure, tilt, spacing)

• Neural Engine for Handmaking Recognition

• Algorithmic Scoring

Source: Management Elaboration

"We have transformed the traditional model from paper and pencil sales into a high-frequency, recurring SaaS 

model. This integration enables infinite scalability with zero logistics overhead."

FROM PAPER AND PENCIL TO SaaS MODEL: PLATFORMIZATION BRAZIL DRIVING LICENCE

Platformization Brazil Drivers’ License Process “Facilita” 
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FINANCIALS – IS, BS, CASH FLOW

Source: Management Elaboration

Income Statement (Eu mn) 2024PF 2025PF 
Revenues from Sales 34.2 37.7 

% growth 10%

Other revenues 1.2 1.4 

Value of Production 35.4 39.0 

% growth 10%

Production Costs (3.4) (3.1)

Services (10.8) (11.8)

Rents (4.3) (4.7)

Personnel (11.7) (12.8)

Other Expenses (0.3) (0.4)

EBITDA 4.9 6.3 

% on VoP 14% 16%

Extraordinary Items 0.4 0.4 

EBITDA Adjusted 5.3 6.7 

% on VoP 15% 17%

D&A and Write Down (1.6) (2.5)

Provisions - (0.4)

EBIT 3.3 3.5 

% on VoP 9% 9%

Financial items (0.1) 0.1 

EBT 3.2 3.6 

Taxes (1.1) (1.3)

% on EBT 33% 37%

Net Income 2.2 2.2 

Profit attributable to non-controlling 

interests 1.7 0.6 

Net Income attributable to the owner 

of the parent 0.5 1.6 

Balance Sheet (Eu mn) 2024PF 2025PF 

Intangible Assets 8.8 13.3 

Tangible Assets 0.5 0.4 

Investments 1.7 1.8 

Fixed Assets 10.9 15.5 

Inventory 3.2 3.1 

Trade receivables 7.0 6.3 

Trade payables (4.7) (4.0)

TWC 5.4 5.3 

Other current assets 0.6 1.8 

Other current liabilities (1.9) (2.0)

Net tax assets 0.7 1.0 

Net accruals and deferrals (1.5) (1.1)

NWC 3.3 5.0 

Provisions for risks and charges (0.2) (0.3)

Employees leaving indemnity (0.7) (0.8)

Capital Employed 13.2 19.4 

Shareholders' equity 7.2 8.5 

Non-controlling interests 2.3 0.5 

Financial debt 13.5 20.3 

Cash and cash equivalents (8.4) (5.6)

Other Financial Assets (1.3) (4.3)

Net debt 3.8 10.5 

Sources 13.2 19.4 

Cash Flow Statement (Eu mn) 2025A
EBITDA 6.3 

Taxes (1.3)

Gross Cash Flow 5.0 

∆ Inventory 0.1 
∆ Receivables 0.7 
∆ Payables (0.7)
Change TWC 0.1 

∆ Other current assets (1.2)
∆ Other current liabilities 0.1 
∆ Net tax assets (0.3)
∆ Net accruals and deferred income (0.4)
Change NWC (1.7)

∆ Employees leaving indemnity 0.1 
Operating Cash Flow 3.3 

Net Capex (7.0)
Change in financial assets (0.1)
Operating Cash Flow net of 

investments (3.8)

Change in other provisions (0.3)
Free Cash Flow to Debt Service (4.1)

Interest expenses 0.1 
∆ Financial debt 6.9 
∆ Other Financial Assets (3.0)
Increases (Decreases) in Equity (0.9)
∆ Non Controlling Interest (1.8)
Net Cash Flow (2.8)
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GROUP STRUCTURE AND OWNERSHIP

Giunti Psychometrics 

Holding S.p.A.

Psychometrics Holding 

S.r.l.
Giunti Editore S.p.A. Cefeo Holding S.r.l. Holding Daniel S.r.l.

81% 12% 4% 3%

100%Giunti Psychometrics 

Chile 

Giunti Psychometrics 

Costa Rica S.r.l.

Giunti Psychometrics 

Colombia S.A.S.

Giunti Psychometrics 

Mexico S. de R.L. de 

C.V.

Top Tech Colombia 

S.A.S.

100%

99%

65%

100%

LATAM

Giunti Psychometrics 

S.L.U.

Giunti Safety S.L(1)

Giunti Nesplora S.L.U.

Nesplora USA LLC 

Giunti Nesplora USA 

Ltd

100%

75%

100%

100%

Giunti Psychometrics 

Romania S.r.l.

LLC Giunti 

Psychometrics Ukraine

Giunti Psychometrics 

Hungary Ktf

Giunti Psychometrics 

Bulgaria EOOD

51%

95%

70%

70%

EMEA

Giunti Psychometrics 

Yayıncılık Anonim 

Şirketi 

100%
Giunti Psychometrics 

Italia S.r.l.

100%

Giunti Psicologia.io 

S.r.l.

73%

Vetor Editora Psico 

Pedagogica Ltda

Mago Psico Testes 

Ltda

Psicologus Ltds

100%

100%

91%

IPO Perimeter

GSG Metrics SL
35%

Adipa Holding S.p.A.
12.5%

Vetor Editora Varejo 

Ltda

Vetor Distribuidora 

LTDA Vetor Editora 

Distribuidora Ltda

100%

100%

Giunti eTherapy S.r.l.
49%

PsychTech Ltd
31%

Source: Management Elaboration

Pro forma figures entails the full consolidation of Giunti Psychometrics Romania S.r.l. and de-consolidation of E-Theraphy S.r.l.

 

RUS Giunti Psychometrics 
Russia LLC Giunti 

Psychometrics Rus

100%
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GOVERNANCE AND SHAREHOLDING STRUCTURE

Independent AuditorStatutory Board

Board of Directors

Daniel Giunti
Chairman

Arturo Cervera 
CFO & Director

Josè Sales Grade
CEO & Vice President

Independent Director
To be appointed

Source: Management Elaboration 

Sergio Giunti
Director

Francesco D’Angelo
Director

Niccolò Abriani
Chairman

Enrico Terzani
Active Auditor

Valeria Fazi
Active Auditor

Monica Bigazzi
Alternative Auditor

Andrea Bonechi
Alternative Auditor
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This document has been prepared by and is the sole responsibility of Giunti Psychometrics Holding S.p.A. (“Giunti” or the “Company”) for the sole purpose described herein.
The information contained herein does not contain or constitute an offer of securities for sale, or solicitation of an offer to purchase securities, in the United States, Australia, Canada or Japan or any 

other jurisdiction where such an offer or solicitation would require the approval of local authorities or otherwise be unlawful (the “Other Countries”). Neither this document nor any part of it nor the 
fact of its distribution may form the basis of, or be relied on in connection with, any contract or investment decision in relation thereto.
The securities referred to herein have not been registered and will not be registered under the U.S. Securities Act of 1933, as amended (the “Securities Act”), or pursuant to the corresponding 

regulations in force in the Other Countries, and may not be offered or sold in the United States or to U.S. persons unless such securities are registered under the Securities Act, or an exemption from the 
registration requirements of the Securities Act is available.
The content of this document has a merely informative and provisional nature and is not to be construed as providing investment advice. This document does not constitute a prospectus, offering 
circular or offering memorandum or an offer to acquire any shares and should not be considered as a recommendation to subscribe or purchase shares. Neither this presentation nor any other 

documentation or information (or any part thereof) delivered shall be deemed to constitute an offer of or an invitation by or on behalf of the Company.
The information contained herein does not purport to be all-inclusive or to contain all of the information a prospective or existing investor may desire. In all cases, interested parties should conduct 
their own investigation and analysis of the Company and the data set forth in this document.

The statements contained herein have not been independently verified. No representation or warranty, either express or implied, is made as to, and no reliance should be placed on, the fairness, 
accuracy, completeness, correctness or reliability of the information contained herein. Neither the Company nor any of its representatives shall accept any liability whatsoever (whether in 
negligence or otherwise) arising in any way in relation to such information or in relation to any loss arising from its use or otherwise arising in connection with this presentation.
The information contained in this document, unless otherwise specified is only current as of the date of this document. Unless otherwise stated in this document, the information contained herein is 

based on management information and estimates. The information contained herein is subject to change without notice and past performance is not indicative of future results. The Company may 
alter, modify or otherwise change in any manner the content of this document, without obligation to notify any person of such revision or changes. This document may not be copied and 
disseminated in any manner.

The distribution of this document and any related presentation in other jurisdictions than Italy may be restricted by law and persons into whose possession this document or any related presentation 
comes should inform themselves about, and observe, any such restriction. Any failure to comply with these restrictions may constitute a violation of the laws of any such other jurisdiction.
By attending this presentation or otherwise accessing these materials, you agree to be bound by the foregoing limitations.
This presentation includes certain forward looking statements, projections, objectives and estimates reflecting the current views of the management of the Company with respect to future events. 

Forward looking statements, projections, objectives, estimates and forecasts are generally identifiable by the use of the words “may”, “will”, “should”, “plan”, “expect”, “anticipate”, “estimate”, 
“believe”, “intend”, “project”, “goal” or “target” or the negative of these words or other variations on these words or comparable terminology. These forward-looking statements include, but are not 
limited to, all statements other than statements of historical facts, including, without limitation, those regarding the Company’s future financial position and results of operations, strategy, plans, 

objectives, goals and targets and future developments in the markets where the Company participates or is seeking to participate.
Due to such uncertainties and risks, readers are cautioned not to place undue reliance on such forward-looking statements as a prediction of actual results. The Company’s ability to achieve its 
projected objectives or results is dependent on many factors which are outside management’s control. Actual results may differ materially from (and be more negative than) those projected or 

implied in the forward-looking statements. Such forward looking information involves risks and uncertainties that could significantly affect expected results and is based on certain key assumptions.
All forward-looking statements included herein are based on information available to the Company as of the date hereof. The Company undertakes no obligation to update publicly or revise any 
forward-looking statement, whether as a result of new information, future events or otherwise, except as may be required by applicable law. All subsequent written and oral forward-looking 
statements attributable to the Company or persons acting on its behalf are expressly qualified in their entirety by these cautionary statements.

DISCLAIMER
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